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YR10 MEDIA ASSESSMENTS
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COURSEWORK - Internal assessment
marked by teachers moderated by
exam board.

10 hours of supervised assessment
60 marks (30% of overall grade)
MOCK November/December

CW Brief release January

Assessment window May/June
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COURSEWORK - Internal assessment
marked by teachers moderated by
exam board.

10 hours of supervised assessment
60 marks (30% of overall grade)
MOCK in Term 6

CW Brief release September

Assessment window
December/January of YR11



YR11 MEDIA ASSESSMENTS

COMP 3

» EXAM - External Controlled assessment marked by the exam
board.

» 10 hours of supervised assessment

» 60 marks (40% of overall grade)

» MOCK in January

» EXAM Brief release February

» Assessment window April — before Easter & GCSE Exams



